“Does your news make news?”
(Extract from the discussions of the discussion held on 15th July  2006 jointly organised by PRCI and Chennai PR Club)
Identify the Nose of the News
The discussions were started with Mr. Srinivasan of Prime Point Public Relations asking the professionals in the PR industry to identify the "Nose of the News" in order to make the news worthy before approaching the media.  He pointed out that government PRO's expect the media to carry the news given by them without any change. He stressed that Regional media is a more powerful medium to reach the masses and asked the pr professionals to give them the same importance as they would give to the English media pointing out that the business section carried in Dailythanthi supported by the Economic Times had taken the business news to teashops. 

 

Mr. Srinivasan pointed out that the Business page of The Hindu is valued more in the offices of Prime Minister and Finance Minister.  He also shared the new strategy of "UnEnglish", simplified form of English mixed with local dialect created and followed by Vijay Times which made them to become the second highest circulated English daily in Karnataka.   

 

See to it that everybody is happy about the news given
Mr. Nurullah, Senior Tamil Journalist,  started his discussion by noting that the Regional dailies are upgrading themselves and are catching up fast with the standards of the English dailies.  He pointed that Regional media caters to the emotions of the local audience and always gives importance to the local news.  He feels that the success of the Regional dailies lies in using simple words unlike English dailies which looks for stylish words. He informed that the news items appearing in ‘News in brief’ have more effect than 4 column news in the dailies.  He asked the pr professionals and the corporate communicators to see to it that everybody, vis-à-vis, the media, client and the pr professional himself is happy about the news given which will maximize the possibility of it being published.
News with information which has to be communicated, it will be published
 

Mr. K T Jagannathan,  Asst. Editor, The Hindu,  started the discussion by stating that every news be it political or business or film oriented is considered as important by the journalists without any demarcation.  He stated that any news if it has the information which has to be communicated, it will be published. He pointed that any press release should contain only facts and not adjectives and there should be no abbreviations. He also stressed the point that the details of the contact person given in the press release should be the contact of the appropriate person who would be able to answer the media instantly and correctly when media asks him for any clarifications or doubts.
He also stressed that media would definitely attend important press conferences without fail.  He stated that a knowledgeable pr person is always respected by a journalist and urged the pr persons to have a complete knowledge about their client before approaching the media which would enable them to answer the questions asked by the media without any hindrance which would definitely earn the respect of the journalist.  He also pointed that if the journalist feels that a pr person is knowledgeable and the news that he brings is credible his news will always get published without any hindrance.  He urged the pr persons to develop a trust with the media to make them feel the news is credible.
 

Simplify the work for the Journalist
 

Mr. G.C. Sekhar, Special Correspondent, Hindustan Times,  started his discussion by stating that the press release should always be completed in a single page and the news which needs to be communicated should be present in the first paragraph followed by the attributes and the explanations about that news in the following paragraph. He also stressed that the company background must be present in the last paragraph in a press release. He stated that the pr persons should be aware of the region wise news value stating that a Tamil Nadu specified product launch would have no news peg to be carried in other states and reiterated that it is the responsibility of the pr persons to teach the client to make him understand that region wise news cannot be carried in other states if there is a pressure from the client.

 

Mr. Sekhar informed that 11 am to 1 pm in the morning and 3 pm to 5 pm in the evening is the ideal time to have a press conference. He asked the pr persons to not to nag the journalists by constantly following up with them on attending a press conference and informed that sms is a best tool for such follow-ups.

 

 He pointed that it is always a better option to have a photographer for the press conference or event than to rely on the photo journalists who might have many assignments to complete in a single day which would make him very tough to attend a particular press conference. He stated that the photos if sent to a journalist in an email must always be in a jpeg format with correct photo captions and information. He also stated that the press releases must be translated in Tamil if it is sent to the Tamil media. 

 

He stated that pr person is a facilitator who should try and simplify the work for the journalists and also informed that the publications which have a single correspondent in the city  would find it difficult to attend all the press conferences happening in the city and stated that those journalist would try to attend the important press conference among the lot and stated that it is always best to send the press release and the picture to the journalist in the form of an email which would save the time if the journalist had not attended the press conference.
 

Essential qualities of a good PR person
 

According to the guests the essential qualities of a good pr person are as follows

 

A good pr person should be

 

- Easily accessible

- Able to provide correct information
- Transparent

- Available at any time

- Possessing good human skills to move with the journalists.
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